Product Page Optimisation

A practical guide to turning browsers into buyers

38% 3X 56% 2.4s

Avg CVR Lift More Sales w/ Video Users on Mobile Max Load Time

1. What Is Product Page Optimisation?

Product page optimisation (PPO) is the continuous process of improving every element on a product detail
page so that more visitors take a desired action — typically adding to cart or completing a purchase. It
combines conversion rate optimisation, SEO best practices, UX design, and data-driven testing to reduce
friction and build buyer confidence.

Tip: A 1% improvement in conversion rate on a page with 10,000 monthly visits can translate to hundreds
of extra sales with zero additional ad spend.

2. The 7 Pillars of a High-Converting Product Page

01 Compelling Product Lead with the primary keyword, brand name, and a key differentiator. Keep
Title it under 80 characters for clean rendering on mobile and in search results.

02 High-Quality Imagery & Show the product from multiple angles. Include lifestyle shots, a 360° view,

Video and a short demo video. Pages with video convert up to 3x better.

03 Persuasive Product Open with a punchy benefit statement, then list features as bullets. Use
Description sensory language and address the top 3 purchase objections.

04 Clear Pricing & Value Display price prominently. Show original vs. sale price, savings amount,
Signals and any financing options. Include trust badges near the CTA.

05 Social Proof Feature star ratings, review counts, and user-generated photos above the

fold. Highlight verified purchase labels and respond to negative reviews
publicly.




06 Strong Call-to-Action Use a contrasting colour for '‘Add to Cart'. Keep it sticky on mobile. Reduce
(CTA) hesitation with authentic scarcity cues ('Only 4 left").

07 Page Performance & Target LCP under 2.5 seconds. Use lazy loading for images and ensure tap
Mobile UX targets are at least 44x44 px on mobile devices.

3. On-Page SEO Checklist

Title Tag Primary keyword + brand | 50-60 chars ]
Meta Description Benefit-led copy with CTA | 145-160 chars ]
H1 Tag Matches or closely mirrors product title ™
Image Alt Text Descriptive, keyword-rich for every image ]
Schema Markup Product, Offer, AggregateRating structured data ]
Canonical URL Prevent duplicate content from filters/variants ™
Core Web Vitals LCP < 2.5s, CLS < 0.1, FID < 100ms u
Internal Links Link to related products and category pages ]

4. A/B Testing Framework

Structured experimentation is the fastest path to consistently higher conversion rates. Follow this four-step
cycle:

Hypothesise
01 Identify a friction point via heatmaps or exit surveys. Frame as: 'If we change X, we expect Y because

Z!'

Design
Create one variant changing a single element. Multiple changes make results uninterpretable.

Run
Split traffic 50/50. Run until statistical significance reaches 295%, or a minimum of two business

cycles.




Analyse
04 Measure primary metric (CVR) and secondary metrics. Document learnings from losing variants too.

Tip: Never run more than one test on the same page simultaneously — overlapping experiments corrupt
your data.

5. Quick Wins You Can Implement Today

e Add a sticky 'Add to Cart' bar on mobile so the CTA is always visible as users scroll.
» Display recent purchase count (e.g. '47 people bought this in the last 24 hours').

* Show a free-shipping threshold progress bar on the product detail page.

¢ Replace generic headings like 'Product Description' with benefit-led subheadings.

¢ Add a size/fit guide modal directly on the page to reduce returns and hesitation.

¢ Include a short FAQ section answering the top 5 pre-purchase questions.

e Compress hero images to WebP format and lazy-load all below-fold images.

« Enable one-tap checkout (Apple Pay, Google Pay) alongside standard checkout.

6. Key Metrics to Track

Conversion Rate Orders + Unique Visitors 2-4%
Add-to-Cart Rate ATC clicks + Visitors 8-12%
Bounce Rate Single-page sessions + Total < 45%
Time on Page Avg seconds on PDP > 90 sec
Return Rate Returns + Orders <15%
LCP Speed Largest Contentful Paint <2.5sec

Start optimising today — every improvement you make compounds over time.




